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Council Letter/Resolution
RESOLUTION NO. R98-31

A RESOLUTION OF THE CITY COUNCIL OF THE CITY
OF SAN MARINO ADOPTING THE SAN MARINO
COMMERCIAL DESIGN GUIDELINES

NOW, THEREFORE BE IT RESOLVED by the City Council of
the City of San Marino as follows:

SECTION 1. In an effort to facilitate the communication of the
City of San Marino’s commercial design policy to the public, the City
Council requested the creation of Commercial Design Guidelines .

SECTION 2. The Commercial Design Guidelines were created by
a working committee consisting of one Councilmember, one Planning
Commissioner, one Chamber of Commerce member/Planning
Commissioner, a Design Review Committee member, and City staff.

SECTION 3. The working committcc drafted a set of Commercial
Design Guidelines “to provide a clear, concise summary ofihe City’s
design policies and requirements for projects with the City’s commercial
districts The written and graphic illustrations in these guidelines are
intended to provide a visual concept and feeling of the City’s unique
commercial districts and to promote architectural design which will
enhance each distinctive commercial district. These guidelines are not
intended to limit creative design solutions that are consistent with the
stated goals."

SECTION 4. The Commercial Design Guidelines are not intended
to be legally required development standards but rather a document
reflecting the City's desired design policies. They are to provide
architectural guidance and recommendations. It is the City's goal to
encourage development consistent with these Guidelines.

SECTION 5. The Commercial Design Guidelines when used in
concert with the San Marino Commercial Plan will assist with the
physical implementation of appropriate commercial development in the
City.

SECTION 6.The Commercial Design Guidelines will be an
invaluable tool to be used by City staff, the Design Review Committee
and the Planning Commission when processing commercial projects.

SECTION 7. Following the receipt of comments from City Staff~
the Design Review Committee, Planning Commission, and general
public, the City Council hereby adopts the San Marino Commercial
Design Guidelines.

SECTION 8. The City Clerk shall certify to the adoption of this
resolution.
 PASSED, APPROVED, AND ADOPTED this 9th day of September,
1998.

I HEREBY CERTIFY that the following Resolution No. R98-3l was
duly adopted by the City Council of the City of San Marino at a Regular
Meeting of the City Council held on the 9th day of September, 1998, by
the following vote:

AYES: COUNCILMEMBERS BROWN, COTTON, DRYDEN,
VICE MAYOR CROWLEY, AND MAYOR FILUTZE

NOES: NONE.

ABSENT: NONE.
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OMMERCIAL DESIGN GUIDELINES

PURPOSE

he purpose of these design guidelines is to provide a clear, concise
summary of the City’s design policies and requirements for projects
within the City’s commercial districts.

The written and graphic illustrations in these guidelines are intended to
provide a visual concept and feeling of the City’s unique commercial districts,
and to promote architectural design which will enhance each distinctive
commercial district.

These guidelines will aid towards improving economic vitality and encourage
reinvestment within the commercial districts.

Developers, property and business owners seeking to construct new
commercial developments or alterations to existing projects should use these
guidelines in the early design stages of their projects. The guidelines also
apply to new and/or modifications to existing commercial signage, off-street
parking areas, and landscaping.

These guidelines are not intended to limit creative design solutions that are
consistent with the stated goals.

These guidelines will be used by the Planning Commission, Design Review
Committee and City staff as a basis for evaluation of proposed projects.

LOCATION & HISTORY OF THE
COMMERCIAL DISTRICTS

wo percent (2%) of San Marmno’s 3.2 square miles of land use is zoned
for commercial uses, located within four distinct districts. These
districts are:

1. Mission District - north and south sides of Mission Street from
El Molino Avenue west to the City Boundary.

2. City Center - south side of Huntington Drive from Bedford
east to Del Mar Avenue, north side of Huntington Drive from
West Haven Road, east to Winston Avenue, also the west side
of San Marmno Avenue from Huntington Drive north to the
alley adjacent to the 1400 block of San Marino Avenue.

3. Huntington Drive West - south side of Huntington Drive from
Granada Avenue east to the alley west of Old Mill Road.

4. Huntington Drive East - north side of Huntington from San
Gabriel Blvd., west approximately 175 feet, south side of
Huntington Drive from San Gabriel Blvd., west
approximately 120 feet west of Belhaven Road.

Each of these commercial districts were designed and developed to provide
essential commercial goods and services that met the needs of the adjacent
residential neighborhoods.

The architectural designs within each of these districts are sensitive to, and
in scale with, the adjacent residential neighborhoods.
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COMMERCIAL DESIGN GUIDELINES

In recent years, commercial uses have provided goods and
services that have targeted a larger market than that of the
immediate neighborhoods. The architectural design of these
projects have been more likely to represent a “stand alone”
design statement rather than reflecting the neighborhood and
community in which they were located. The economic
potential of each of these areas would greatly improve with
new development maintaining the distinctive architectural
character and quality reflective of each commercial district.

SAN MARINO COMMERCIAL DISTRICTS



COMMERCIAL DESIGN GUIDELINES

GOALS

he goals of these guidelines are to:

    •    preserve and reinforce the existing architectural heritage and
identity of each of the commercial districts

• provide pedestrian-oriented business environments which are
compatible with the existing character and scale of the business
district and adjacent residential areas

• provide for improved streetscape within each of the commercial
districts, and maintain or establish a continuous building
frontage along the maln street

• provide for the improved visual quality of proposed structures
by relating to adjacent roof lines, massing, building materials

and colors

• provide for signage which is appropriate in scale and
design to the project and the commercial district

• provide for improved visual quality and circulation
within off-street parking areas

• provide for increased and appropriate landscaping of
projects

• provide open spaces for pedestrian enjoyment and
interaction

• provide for the enhancement of economic benefits
through quality commercial districts for the
developers, property owners, businesses, and the
community

T
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BACKGROUND &
DEVELOPMENT STRATEGY
FOR THE COMMERCIAL
DISTRICTS

ach of the existing commercial areas have circumstances that contribute

towards creating its individual identity and character.

Background: The Mission Street District is two blocks long. It runs
east-west and is bisected by Los Robles Avenue, a heavily traveled north-
south arterial linking the city of Alhambra to the south and the city of
Pasadena to the north. Mission Street between Los Robles Avenue and El
Molino Avenue has a fifty-eight foot wide paved roadway with eleven foot

sidewalks on each side.
Mission Street between the westerly
City Limit and Los Robles Avenue
has a fifty-five foot wide paved
roadway with twelve and one-half foot
sidewalks on each side. The relatively
narrow paved road width facilitates
pedestrian crossings at the marked
crosswalks, linking the businesses
located along the north and south
sides of the street. Marked pedestrian
crosswalks, linking the businesses on
both sides of the street, are facilitated
by the relatively narrow roadway
width. The combination of wide
sidewalks and recessed building
frontages provide opportunities for
pedestrian activities such as outdoor
dining.

The area is “built-out” with limited off-street parking. On-street angle parking
has been incorporated to maximize parking opportunities.

The architectural design of many older buildings reflect European or Mediterranean
themes, with recessed building frontages, arched building recesses and window
openings, and tiled roofing and design elements.

Strategy: Architectural designs compatible with the European/Mediterranean
theme are encouraged. Sensitivity to the adjacent residential neighborhoods should
bereflected in projects. Pedestrian scaled building frontages, window openings,
signage, and design elements should be incorporated into projects. Street furniture
within the public-right-of-way and within private projects should be consistent and
further emphasize the architectural character of the district.

E
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CITY CENTER DISTRICT

Background: The City Center District incorporates both the north and
south sides of Huntington Drive as well as the small

commercial area on San Marino Avenue. The centralized location of the City
Center Area makes it the most vital and busiest commercial area in the City.
This in turn encourages the highest amount of vehicular and pedestrian traffic
for a single commercial area within the City. The size of the area is the largest
of the four commercial areas. Located within the City Center area is the Civic
Center an abundance of real estate offices, financial institutions, professional
offices, and retail stores. The size of the area allows for adequate parking to
accommodate the requirements for the existing businesses. The area is unique
to the City because of above normal amount of on-street parking spaces.
The periodic clusters of retail within this area attract common patrons and also

have some similarities in facade materials and colors. The scale of the retail
buildings, the use of natural materials and tasteful awnings contributes to an
existing continuity in design and a demonstration of human scale. However,
these clusters of retail tend to be broken up by the frequent location of non-
retail businesses. The location of the non-retail businesses limits the potential
of creating successful pedestrian interaction within the area and discourages
design continuity.

The width of Huntington Drive restricts pedestrian movement between each
side of the street. Pedestrian movement across Huntington Drive is not a
common practice because of the distance, the high rate of vehicular speed and
traffic volume. Pedestrian movement east and west is a more common
practice.
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Strategy: Because the City Center area is quite large, each individual block may
evolve with an independent identity which can still create design continuity within the
entire area. These identities are sometimes defined by the individual businesses
located within the block. The location of non-retail businesses limits the success of
patrons interacting between businesses and the possible design continuity within the
district.

The successful and preferred clusters of design throughout this area represent a
traditional style and emphasize a human scale. New construction should be
encouraged to work from this traditional design creating compatibility by combining
natural materials and complementing similar facade colors and accent colors of trim
details and awnings. Long uninterrupted blocks of traditional building design and
many retail establishments should create character unique only to this area of the City.

HUNTINGTON DRIVE -  WEST
Background: Huntington Drive West is located on the south side of
Huntington Drive adjacent to the western City boundary along Granada Avenue. This
area is two blocks in length continuing across Chelsea Road and is the western
gateway into San Marino. Similar to the other commercial areas of San Marino, this
area abuts a residential neighborhood separated by a twenty foot alley from single-
family residential neighborhoods.

The original structures located west of Chelsea Road have an architectural style which

depicts a unique individual character. This style most closely replicates a Spanish
Mediterranean style. Natural materials are used with an emphasis of red brick, stucco
and barrel clay roof material. The design of the original buildings is a preferred style
with unique design opportunities which include, wide sidewalks and breezeways
leading into courtyards. These design opportunities can encourage the use of outdoor
space. Both blocks are predominantly retail, service oriented and restaurant businesses.

The commercial developments east of Chelsea Road were built more recently and do
not replicate the original style west of Chelsea Road. The width of Chelsea Road is
narrow enough that the foot traffic circulation is successful between the two blocks.
However, the design of these blocks is very different, creating two independent styles in
this area. Because the area east of Chelsea Road is separated from the strong
architectural style located west side of Chelsea, the area has its own individual
character. There are however, similarities in building materials in these two distinctly
different areas.

Strategy: This area has the potential of becoming architecturally recognized
as the western commercial gateway into the City. Extreme sensitivity should be placed
on the design of buildings west of Chelsea Road. Building design should not only
compliment the traditional Spanish Mediterranean style but should create an elegant and
simple architectural statement as one approaches the City. In order to promote this
traditional style, natural materials should continue to be used such as red brick, stucco
and barrel clay roof
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material. Businesses are encouraged to take advantage of the physical opportunities of
the buildings found within the block west of Chelsea. These opportunities include the
wide sidewalks, the courtyard and breezeways. These are elements which can promote
pedestrian activity. New development should be oriented to continue focusing on the
wide sidewalks along Huntington Drive.

The independent architectural style of the commercial area east of Chelsea Road may
prove to be more integrating if this modem contemporary style could have a
complimentary transition to the traditional style of the Spanish! Mediterranean
architecture, found on the west side of Chelsea Road.

HUNTINGTON DRIVE EAST
Background: Similar to the commercial area previously described, Huntington
Drive East is the eastern gateway into the City. The area incorporates the north and
south corners of Huntington Drive and San Gabriel Blvd. This area also includes the
southwest corner of Huntington Drive and Belhaven Road.

The block on the north side of Huntington Drive is unique because it is one of the few
commercial areas in the City that is not directly adjacent to a residential neighborhood.
Two churches abut this commercial area on each side and create a buffer between the

closest residences. A service station is located on
the northwest corner of Huntington Drive and
San Gabriel Blvd. Adjacent to the service station
to the west is a two story brick building. This
building has natural materials and has a
traditional style.

This area is adjacent to an intersection which
handles a high volume of traffic. Similar to the
City Center area, the relationship between the
north and south sides of Huntington Drive is a

major obstacle because of the 135
foot total lane width and the 60 foot
wide median.

Strategy: Property owners should
be encouraged to construct new
buildings and alterations similar to
the existing building styles on
southwest corner of Huntington
Drive and San Gabriel Blvd., and
the brick building on the north side
of Huntington Drive. The use of
natural materials and similar colors
creates continuity within this area.
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GENERAL DEVELOPMENT STANDARDS

he following standards should be encouraged in all commercial districts
in San Marino:

A. Building Coverage: Driveways or parking lots with access
from Huntington Drive and Mission Street are discouraged. However, narrow
mid-block pedestrian passages that encourage through-block pedestrian
circulation and/or arcaded spaces that create wider sidewalk areas for outdoor
seating, etc. are encouraged.

B. Height: Comme rcial buildings should not exceed
the maximum permitted height for adjacent residential properties. On corner
lots, a smooth transition in height from residential to commercial is
encouraged.

C. Setbacks: Most commercial properties are separated from
residential properties by a public alley. However, some commercial lots abut

residential properties and are not separated by an alley. In these cases, the
buildings on these lots are encouraged to be setback from the common property
line a distance that will alleviate any negative impacts on the residence directly
adjacent to the subject building. Interior side yards on lots which are not directly
adjacent to a residential

T
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properties are discouraged. Building development is encouraged to maintain a
consistent setback line along the street frontage. If a building has a recess from the
front property line, this area would be most successful if developed into a plaza,
arcade, patio, or terrace which would allow outdoor public activity along the street
making a livelier street edge for people to inhabit.

D. Ground Level Treatment: All street-frontage establishments
are encouraged to provide primary

access directly to the street. A secondary access is also encouraged at the rear of the

establishment. Long expanses of inactive building frontage should be avoided by
placing street doors at intervals of not greater than a 50 foot distance. Therefore,
multiple entrances to a structure are encouraged. A large amount of transparent
window surface providing visual access, is also preferred on the ground level of
a commercial building.

E. Service Access: Service access areas including, loading areas
and docks, service yards, and all trash areas are encouraged to be screened from
public view and from direct view from any R-l zoned lot. The location of service
access and trash areas are usually in rear or side yards of a commercial lot.



F. Landscaping : Landscaping greatly effects the perception of
scale in conjunction with an individual

building, a row of buildings or a streetscape. Plants can compliment the scale of a
building and create a sense of human scale in relationship to a large building.
Planting should be employed to help create the sense of entry into a building and to
define and enliven public spaces. A part of the established classic character of San
Marino comes from the amount of established trees located throughout the
community. The City encourages development that preserves the established trees
and also increases the number of the trees. The following polices encourage
planting and preservation which will enhance new or existing development:

1. The use of planters between the sidewalk and the building facade is
encouraged as well as landscaped parkways in front and street sides of
buildings. Avoid creating a situation where a concrete sidewalk abuts a
building facade. See the illustration shown on this page.

2. Preservation of exiting mature trees and incorporating them in the
landscape design is encouraged.

3. The species of tree planted in the public parkway should be
consistent with the Street Tree Plan provided on the following page.

4. Shading of buildings on the south and west is desirable in the
summer months.

5. Use landscaping to soften the affect of blank walls.

6. Landscaping of parking areas to minimize summer glare and heat
buildup, and to reduce the negative impacts associated with large expanses
of asphalt is encouraged.

COMMERCIAL DESIGN GUIDELINES
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7.  Screening of parking lots is always encouraged, particularly through the strategic
use of plant materials. The purpose of the vegetation is to at least partially obscure
the view of parked vehicles, while allowing visibility to the businesses beyond.

8.  Large canopy trees are preferred for parking lots. These trees are encouraged to
be at least 24 inch box size when planted.

9.  A minimum of one tree for each four parking spaces is suggested for trees
planted along rows of parking spaces.
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G. Parking: The success of a commercial development can often
depend on creating a successful parking design. The

following parking strategies promote efficiency which is critical not only to
the success of the commercial districts, but also in maintaining the existing
harmony of the surrounding residential neighborhoods.

1. Shared access and parking between adjacent businesses and/or
developments is highly encouraged. The opportunity to improve parking
efficiency exists throughout the City’s commercial districts.

2. Whenever a de- velopment proposal fronts onto Huntington
Drive, locate site entries on
side streets or utilize alley
access in order to minimize
vehicular conflicts. When
this is not possible, design
the Huntington Drive site
entry with appropriately
pattemed concrete or payers
to differentiate it from the
sidewalks.

3. Parking access
points, whether located on
front or side streets, are encouraged to be located as far back as possible
from street intersections so that adequate vehicle stacking room is
provided. The preferred number of vehicular access points is the
minimum amount necessary to provide adequate circulation

4. Angled parking is preferred to 90 degree parking, especially
for uses with rapid parking space turnover (3/hour).

5. Parking areas should be separated from buildings by either a
raised concrete walkway or landscape strip, preferably both.
Situations where parking spaces directly abut the buildings should
be avoided.

6. Parking areas not separated by a fence from any street or
alley property line which it abuts shall be provided with a suitable
concrete curb or timber barrier not less than 6” in height.

7. Design parking areas so that pedestrians walk parallel to
moving vehicles. Minimize the need for pedestrians to walk
between parked cars or to cross parking aisles or landscape areas.

8. Parking areas which accommodate a significant number of
vehicles are encouraged to be designed into a series of connected
smaller lots. Landscaping and offsetting portions of the lot are
effective in reducing the visual impact of large parking areas.

9. The first parking stall which is perpendicular to a driveway
or first aisle juncture should be at least 40 feet back from the public
street curb. With larger commercial centers, significantly more
setback areas may be required for vehicle stacking.

10. Locate off-street parking to the rear or interior side yard of
the building, whenever possible.
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DESIGN GUIDELINES

hese design guidelines apply to all new buildings, exterior remodels and
additions to buildings within the commercial zone. These are
recommendations for the architectural treatment and organization of

buildings and open space, and are the suggested criteria for reviewing projects
during the design review process.

A. SITE DEVELOPMENT:
1. Building Coverage: In order to create well defined street

spaces consistent with the scale of
thecommercial areas, interior side yards are discouraged in favor of
contiguous building facades along the street. Narrow mid-block
pedestrian passages that encourage through-block pedestrian circulation
and/or arcaded spaces that create wider sidewalk areas for outdoor
seating, etc. are encouraged. Building designs providing a recess from the
front and street side property lines are encouraged only to provide areas
for public places or landscaping. These public places within the recessed
areas can include but are not limited to: patios; arcades, terraces;
breezeways, and landscaped areas.

2. Ground Level Treatment: All street-frontage establish-
ments are encouraged to pro

vide primary access directly to the street. A secondary access is also
encouraged at the rear of the establishment. Long expanses of inactive
building frontage should be avoided by placing street doors at intervals
of not greater than a 50 foot distance. A large amount of transparent
window surface is also preferred on the ground level of a commercial
building. This can include the use of transom windows, glass doors,
windows displaying products, or windows providing visual access into
the business. Plate glass display windows at a

T


